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The Technology Fallacy - Gerald C. Kane
2019-04-16
Why an organization's response to digital
disruption should focus on people and processes
and not necessarily on technology. Digital
technologies are disrupting organizations of
every size and shape, leaving managers
scrambling to find a technology fix that will help
their organizations compete. This book offers
managers and business leaders a guide for
surviving digital disruptions—but it is not a book
about technology. It is about the organizational
changes required to harness the power of
technology. The authors argue that digital
disruption is primarily about people and that
effective digital transformation involves changes
to organizational dynamics and how work gets
done. A focus only on selecting and
implementing the right digital technologies is
not likely to lead to success. The best way to
respond to digital disruption is by changing the
company culture to be more agile, risk tolerant,
and experimental. The authors draw on four
years of research, conducted in partnership with
MIT Sloan Management Review and Deloitte,
surveying more than 16,000 people and
conducting interviews with managers at such
companies as Walmart, Google, and Salesforce.
They introduce the concept of digital
maturity—the ability to take advantage of
opportunities offered by the new
technology—and address the specifics of digital
transformation, including cultivating a digital
environment, enabling intentional collaboration,
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and fostering an experimental mindset. Every
organization needs to understand its “digital
DNA” in order to stop “doing digital” and start
“being digital.” Digital disruption won't end
anytime soon; the average worker will probably
experience numerous waves of disruption during
the course of a career. The insights offered by
The Technology Fallacy will hold true through
them all. A book in the Management on the
Cutting Edge series, published in cooperation
with MIT Sloan Management Review.
Managing Human Resources - Wayne F.
Cascio 2021-02
"I did not write this book for students who aspire
to be specialists in human resource management
(HRM). Rather, I wrote it for students of general
management whose jobs inevitably will involve
responsibility for managing people, along with
capital, material, and information assets. A
fundamental assumption, then, is that all
managers are accountable to their organizations
in terms of the impact of their HRM activities,
and they are expected to add value by managing
their people effectively. They also are
accountable to their peers and to their
subordinates in terms of the quality of work life
that they are providing"-What Great Brands Do - Denise Lee Yohn
2013-11-20
Discover proven strategies for building powerful,
world-classbrands It's tempting to believe that
brands like Apple, Nike, andZappos achieved
their iconic statuses because of serendipity,
anunattainable magic formula, or even the
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genius of a singlevisionary leader. However,
these companies all adopted specificapproaches
and principles that transformed their ordinary
brandsinto industry leaders. In other words,
great brands can bebuilt—and Denise Lee Yohn
knows exactly how to do it.Delivering a fresh
perspective, Yohn's What Great Brands
Doteaches an innovative brand-as-business
strategy that enhancesbrand identity while
boosting profit margins, improving
companyculture, and creating stronger
stakeholder relationships. Drawingfrom twentyfive years of consulting work with such top
brands asFrito-Lay, Sony, Nautica, and Burger
King, Yohn explains keyprinciples of her brandas-business strategy. Reveals the seven key
principles that the world's best
brandsconsistently implement Presents case
studies that explore the brand building
successesand failures of companies of all sizes
including IBM, Lululemon,Chipotle Mexican
Grill, and other remarkable brands Provides
tools and strategies that organizations can
startusing right away Filled with targeted
guidance for CEOs, COOs, entrepreneurs,
andother organization leaders, What Great
Brands Do is anessential blueprint for launching
any brand to meteoricheights.
The Strategy-focused Organization - Robert S.
Kaplan 2001
In today's business environment, strategy has
never been more important. Yet research shows
that most companies fail to execute strategy
successfully. Behind this abysmal track record
lies an undeniable fact: many companies
continue to use management processes-topdown, financially driven, and tactical-that were
designed to run yesterday's organizations. Now,
the creators of the revolutionary performance
management tool called the Balanced Scorecard
introduce a new approach that makes strategy a
continuous process owned not just by top
management, but by everyone. In The StrategyFocused Organization, Robert Kaplan and David
Norton share the results of ten years of learning
and research into more than 200 companies that
have implemented the Balanced Scorecard.
Drawing from more than twenty in-depth case
studies-including Mobil, CIGNA, Nova Scotia
Power, and AT T Canada-Kaplan and Norton
illustrate how Balanced Scorecard adopters have
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taken their groundbreaking tool to the next
level. These organizations have used the
scorecard to create an entirely new performance
management framework that puts strategy at
the center of key management processes and
systems. Kaplan and Norton articulate the five
key principles required for building StrategyFocused Organizations: (1) translate the strategy
to operational terms, (2) align the organization
to the strategy, (3) make strategy everyone's
everyday job, (4) make strategy a continual
process, and (5) mobilize change through strong,
effective leadership. The authors provide a
detailed account of how a range of organizations
in the private, public, and nonprofit sectors have
deployed these principles to achieve
breakthrough, sustainable performance
improvements. Presenting a practical, proven
framework steeped in rich case study
experience, The Strategy-Focused Organization
helps solve a universal management problem-not
just how to formulate strategy, but how to make
it work. Building on one of the most
revolutionary business ideas of our time, this
important book shows how today's leaders can
shape their own companies to meet the
challenges and reap the rewards of a new
competitive era. Robert S. Kaplan is the Marvin
Bower Professor of Leadership Development at
Harvard Business School. David P. Norton is
President of Balanced Scorecard Collaborative,
Inc.
Organizational Culture and Leadership - Edgar
H. Schein 2010-07-16
Regarded as one of the most influential
management books of all time, this fourth
edition of Leadership and Organizational Culture
transforms the abstract concept of culture into a
tool that can be used to better shape the
dynamics of organization and change. This
updated edition focuses on today's business
realities. Edgar Schein draws on a wide range of
contemporary research to redefine culture and
demonstrate the crucial role leaders play in
successfully applying the principles of culture to
achieve their organizational goals.
Advances in Business, Management and
Entrepreneurship - Ratih Hurriyati 2020-01-06
The GCBME Book Series aims to promote the
quality and methodical reach of the Global
Conference on Business Management &
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Entrepreneurship, which is intended as a highquality scientific contribution to the science of
business management and entrepreneurship.
The Contributions are the main reference
articles on the topic of each book and have been
subject to a strict peer review process conducted
by experts in the fields. The conference provided
opportunities for the delegates to exchange new
ideas and implementation of experiences, to
establish business or research connections and
to find Global Partners for future collaboration.
The conference and resulting volume in the book
series is expected to be held and appear
annually. The year 2019 theme of book and
conference is "Creating Innovative and
Sustainable Value-added Businesses in the
Disruption Era". The ultimate goal of GCBME is
to provide a medium forum for educators,
researchers, scholars, managers, graduate
students and professional business persons from
the diverse cultural backgrounds, to present and
discuss their researches, knowledge and
innovation within the fields of business,
management and entrepreneurship. The GCBME
conferences cover major thematic groups, yet
opens to other relevant topics: Organizational
Behavior, Innovation, Marketing Management,
Financial Management and Accounting,
Strategic Management, Entrepreneurship and
Green Business.
Enhancing Organizational Performance Committee on Techniques for the Enhancement
of Human Performance 1997-04-16
Total quality management (TQM), reengineering,
the workplace of the twenty-first century--the
1990s have brought a sense of urgency to
organizations to change or face stagnation and
decline, according to Enhancing Organizational
Performance. Organizations are adopting
popular management techniques, some
scientific, some faddish, often without
introducing them properly or adequately
measuring the outcome. Enhancing
Organizational Performance reviews the most
popular current approaches to organizational
change--total quality management,
reengineering, and downsizing--in terms of how
they affect organizations and people, how
performance improvements can be measured,
and what questions remain to be answered by
researchers. The committee explores how
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theory, doctrine, accepted wisdom, and personal
experience have all served as sources for
organization design. Alternative organization
structures such as teams, specialist networks,
associations, and virtual organizations are
examined. Enhancing Organizational
Performance looks at the influence of the
organization's norms, values, and beliefs--its
culture--on people and their performance,
identifying cultural "levers" available to
organization leaders. And what is leadership?
The committee sorts through a wealth of
research to identify behaviors and skills related
to leadership effectiveness. The volume
examines techniques for developing these skills
and suggests new competencies that will
become required with globalization and other
trends. Mergers, networks, alliances, coalitions-organizations are increasingly turning to new
intra- and inter-organizational structures.
Enhancing Organizational Performance
discusses how organizations cooperate to
maximize outcomes. The committee explores the
changing missions of the U.S. Army as a case
study that has relevance to any organization.
Noting that a musical greeting card contains
more computing power than existed in the entire
world before 1950, the committee addresses the
impact of new technologies on performance.
With examples, insights, and practical criteria,
Enhancing Organizational Performance clarifies
the nature of organizations and the prospects for
performance improvement. This book will be
important to corporate leaders, executives, and
managers; faculty and students in organizational
performance and the social sciences; business
journalists; researchers; and interested
individuals.
Brave Girl - Michelle Markel 2013-01-22
An engagingly illustrated account of immigrant
Clara Lemlich's pivotal role in the influential
1909 women laborer's strike describes how she
worked grueling hours to acquire an education
and support her family before organizing a
massive walkout to protest the unfair working
conditions in New York's garment district.
25,000 first printing.
Primed to Perform - Neel Doshi 2015-10-06
The revolutionary book that teaches you how to
use the cutting edge of human psychology to
build high performing workplace cultures. Too
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often, great cultures feel like magic. While most
leaders believe culture is critical to success, few
know how to build one, or sustain it over time.
What if you knew the science behind the
magic—a science so predictive and powerful that
you could transform your organization? What if
you could use cutting edge psychology to unlock
people’s innate desire to innovate, experiment,
and adapt? In Primed to Perform, Neel Doshi
and Lindsay McGregor show you how to do just
that. The result: higher sales, more loyal
customers, and more passionate employees.
Primed to Perform explains the counter-intuitive
science behind great cultures, building on over a
century of academic thinking. It shares the
simple, highly predictive new measurement
tool—the Total Motivation (ToMo) Factor—that
enables you to measure the strength of your
culture, and track improvements over time. It
explores the authors’ original research into how
Total Motivation leads to higher performance in
iconic companies, from Apple to Starbucks to
Southwest Airlines. Most importantly, it teaches
you to build great cultures, using a systematic
and sustainable approach. High performing
cultures cant be left to chance. Organizations
must create systems that shape and maintain
them. Whether you’re a five-person team or a
startup, a school, a nonprofit or a megainstitution, Primed to Perform shows you how.
Changing Organizational Culture - Mats
Alvesson 2015-09-21
How is practical change work carried out in
modern organizations? And what kind of
challenges, tasks and other difficulties are
normally encountered as a part of it? In a
turbulent and changing world, organizational
culture is often seen as central for sustained
competitiveness. Organizations are faced with
increased demands for change but these are
often so challenging that they meet heavy
resistance and fizzle out. Changing
Organizational Culture encourages the
development of a reflexive approach to
organizational change, providing insights as to
why it may be difficult to maintain momentum in
change processes. Based around an illuminating
case study of a cultural change programme, the
book provides 15 lessons on the entire change
journey; from analysis and design, to
implementation and how organizational
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members should approach change projects. This
enhanced edition considers the most recent
studies on organizational change practice, with
new examples from businesses and the public
sector, and includes one empirical study which
uses the authors’ own framework, enriching
their practical recommendations. It also draws
on the latest theoretical developments, including
ideas of power and storytelling. Accompanying
the text is an online pedagogic and research
ideas guide available for course instructors and
lecturers at Routledge.com. Changing
Organizational Culture will be vital reading for
students, researchers and practitioners working
in organizational studies, change management
and HRM.
The Changing Culture of a Factory - Elliott
Jaques 2001
Tavistock Press was established as a cooperative venture between the Tavistock
Institute and Routledge & Kegan Paul (RKP) in
the 1950s to produce a series of major
contributions across the social sciences. This
volume is part of a 2001 reissue of a selection of
those important works which have since gone
out of print, or are difficult to locate. Published
by Routledge, 112 volumes in total are being
brought together under the name The
International Behavioural and Social Sciences
Library: Classics from the Tavistock Press.
Reproduced here in facsimile, this volume was
originally published in 1951 and is available
individually. The collection is also available in a
number of themed mini-sets of between 5 and 13
volumes, or as a complete collection.
Corporate Cultures 2000 Edition - Terry Deal
2000-05-19
A reissue of the classic best-seller that coined
the term 'corporate culture' In the early 1980s,
Terry Deal and Allan Kennedy launched a new
field of inquiry and practice with the publication
of their landmark book, Corporate Cultures, in
which they argued that distinct types of cultures
evolve within companies, with a direct and
measurable impact on strategy and
performance. Despite the dramatic evolution of
the business landscape over the last twenty
years, the basic principles of the book remain as
fresh and relevant as they did when it was first
published; that organizations, by their very
nature, are social enterprises, with tribal habits,
4/12

Downloaded from ricg.com on by guest

well-defined cultural roles for individuals, and
various strategies for determining inclusion,
reinforcing identity, and adapting to change. In
the new introduction, the authors reflect on the
enduring lessons of their investigation into the
life of organizations. Allan A. Kennedy is a
Boston-based writer and management consultant
whose new book, The End of Shareholder Value,
will be published by Perseus in April.
Organizational Climate and Culture - Mark
G. Ehrhart 2013-11-20
The fields of organizational climate and
organizational culture have co-existed for
several decades with very little integration
between the two. In Organizational Climate and
Culture: An Introduction to Theory, Research,
and Practice, Mark G. Ehrhart, Benjamin
Schneider, and William H. Macey break down
the barriers between these fields to encourage a
broader understanding of how an organization’s
environment affects its functioning and
performance. Building on in-depth reviews of the
development of both the organizational climate
and organizational culture literatures, the
authors identify the key issues that researchers
in each field could learn from the other and
provide recommendations for the integration of
the two. They also identify how practitioners can
utilize the key concepts in the two literatures
when conducting organizational cultural
inquiries and leading change efforts. The end
product is an in-depth discussion of
organizational climate and culture unlike
anything that has come before that provides
unique insights for a broad audience of
academics, practitioners, and students.
Workplace Psychology - Kris Powers 2019
Workplace Psychology: Issues and Application is
a compilation of open content for students of
Psychology 104: Workplace Psychology at
Chemeketa Community College. It is an optional
print edition of the OER textbook in use in those
classes.
Understanding Organizational Culture - Mats
Alvesson 2002-03-29
The concept of culture is a key issue within
management and organization studies.
Understanding Organizational Culture provides
a useful and comprehensive guide to
understanding organizational culture, from a
range of angles, contexts and sectors. The book
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answers questions of definition, explores
alternative perspectives, and expands on
substantive issues (such as leadership and
change), before discussing key issues of
research and providing a new framework for this
topic. Mats Alvesson synthesizes for students the
advances in the field of organizational culture,
drawing upon the range of relevant literature
within Organization Studies. The author also
uses examples to develop and illustrate ideas on
how cultural
The Effect of Organizational Culture on
Customer Satisfaction - Abebe Animut
2020-08-03
Master's Thesis from the year 2019 in the
subject Business economics - Business
Management, Corporate Governance, grade: A,
course: Business Adminstration, language:
English, abstract: Organizational culture plays a
significant role in the overall performance of a
particular organization. It becomes an
increasingly important factor for organizational
survival in the current dynamic environment.
Customer satisfaction is one measurement of
organizations performance based on the quality
of services provided. This study tries to examine
the effect of organizational culture on customer
satisfaction in Yeka Sub City Small Tax Payers'
Office. The employed semi-structured
questionnaire as data gathering tools for the
sample population and non-participant
observation was also employed as data gathering
tool to supplement questionnaire. The total
sample size was 249 out of which 232
questionnaires were completed and included in
the analysis part. The responses of respondents
were analyzed using descriptive statistics and
narration. SPSS software was used in analyzing
the collected data. The results of analysis
showed mixed responses. The correlation
coefficients show that all independent variable
were found to be positively correlated with
customer satisfaction though there is a
discrepancy in their strength. Moreover,
multiple regression analysis was used to
determine the effect of all independent variables
on a dependent variable, customer satisfaction.
And accordingly, customer satisfaction is found
to be primarily predicted by higher level of
reliability, tangibility, team orientation,
responsiveness, customer orientation and
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stability of organization. Meanwhile, the
employee satisfaction is mostly predicted by
higher level of stability, outcome orientation and
innovation and risk taking. Generally, it was
found that when 65 % of observed variability in
customer satisfaction can be explained by
independent variables included in the study, 54
% of observed variability
Organizational Culture and the Case of
Google - Marco Hierling 2008-08
Seminar paper from the year 2007 in the subject
Business economics - Business Management,
Corporate Governance, grade: 1,3, The
University of Sydney, 42 entries in the
bibliography, language: English, abstract: The
culture concept evolved to conceptualize
humankind's diversity, it asserts that we socially
construct different understandings of nature and
hence of the reality that surrounds us (Buchanan
& Huczynski, 2004). Culture is ubiquitous, exists
everywhere and has a significant influence. It
affects not only the visible parts of individuals
(behaviour and action) but also the invisible ones
(beliefs and values). This complex interaction,
which takes place on different levels, between
individuals and groups within and with other
organisations, can be seen as the primary
determinant of behaviour in the workplace. The
patterns of interaction between people and the
external surroundings represent a complex
environment which influences behaviour in
organisations. Therefore, more and more
managers are talking about changing their
culture, creating a new culture, figuring out the
impact of their culture, or preserving their
culture. In this paper, the main focus is to define
organizational culture and determine its
influences on companies' performance. Firstly,
there are several related questions that will be
discussed: What is organizational culture? What
are the key elements of it? How is it formed and
can it be managed to contribute to a firm's
performance? Secondly, we take a closer look at
Google's organizational culture and research, to
discover whether there is a link between its
culture and its performance. Finally, a
conclusion is drawn about the cultureperformance link and the difficulties associated
with this topic.
Win from Within - James Heskett 2022-01-04
There is significant evidence that an effective
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organizational culture provides a major
competitive edge—higher levels of employee and
customer engagement and loyalty translate into
higher growth and profits. Many business
leaders know this, yet few are doing much to
improve their organizations’ cultures. They are
discouraged by misguided beliefs that an
executive’s tenure and an organization’s
attention span are too short for meaningful
transformation. James Heskett provides a
roadmap for achievable and fast-paced culture
change. He demonstrates that an effective
culture supplies the trust that makes managing
change of all kinds easier. It provides a
foundation on which changes in strategy can be
based, and it’s a competitive edge that can’t
easily be hacked or copied. Examining leading
companies around the world, Heskett details
how organizational culture makes employees
more loyal, more productive, and more creative.
He discusses how to quantify its effects in order
to sell the notion of culture change to the
organization and considers how to preserve an
organization’s culture in the face of the trend
toward remote work hastened by the COVID-19
pandemic. Showing how leadership can bring
about significant changes in a surprisingly short
time span, Win from Within offers a playbook for
developing and deploying culture that enables
outsized results. It is a groundbreaking
demonstration of organizational culture’s role as
a foundation for strategic success—and its
measurable impact on the bottom line.
International Management: Culture, Strategy
and Behavior W/ OLC Card MP - Richard M.
Hodgetts 2005-02-16
As a discipline of academy inquiry, International
Management applies management concepts and
techniques to their contexts in firms working in
multinational, multicultural environments.
Hodgetts’Luthans: International Management
was the first mainstream International
Management text in the market. Its 6th edition
continues to set the standard for International
Management texts with its research-based
content and its balance between culture,
strategy, and behavior. International
Management stresses the balanced approach
and the synergy/connection between the text’s
four parts: Environment (3 chapters): Culture (4
chapters), Strategy and Functions (4 chapters)
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and Organizational Behavior /Human Resource
Management (4 chapters).
Corporate Culture and Organizational
Effectiveness - Daniel R. Denison 1997
This book reveals the complex, interdependent
relationship between an organization's corporate
culture and its financial effectiveness, through
analysis based on interviews, financial data and
case studies of corporations including
Medtronic, People
The Culture Cycle - James L. Heskett 2012
The contribution of culture to organizational
performance is substantial and quantifiable. In
The Culture Cycle, renowned thought leader
James Heskett demonstrates how an effective
culture can account for 20-30% of the
differential in performance compared with
"culturally unremarkable" competitors. Drawing
on decades of field research and dozens of case
studies, Heskett introduces a powerful
conceptual framework for managing culture, and
shows it at work in a real-world setting.
Heskett's "culture cycle" identifies cause-andeffect relationships that are crucial to shaping
effective cultures, and demonstrates how to
calculate culture's economic value through
"Four Rs": referrals, retention, returns to labor,
and relationships. This book: Explains how
culture evolves, can be shaped and sustained,
and serve as the organization's "internal brand."
Shows how culture can promote innovation and
survival in tough times. Guides leaders in linking
culture to strategy and managing forces that
challenge it. Shows how to credibly quantify
culture's impact on performance, productivity,
and profits. Clarifies culture's unique role in
mission-driven organizations. A follow-up to the
classic Corporate Culture and Performance
(authored by Heskett and John Kotter), this is
the next indispensable book on organizational
culture. "Heskett (emer., Harvard Business
School) provides an exhaustive examination of
corporate policies, practices, and behaviors in
organizations." Summing Up: Recommended.
Reprinted with permission from CHOICE,
copyright by the American Library Association.
Organizational Culture and Employee
Retention - Syed Naufil Hussain 2014-07-22
In a time where human resource is the only
factor that can create a sustainable competitive
advantage, it is very necessary to understand the
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employees of the organization. This books looks
into the culture of the organizations through the
use of five dimension model of culture. It
determines what is the impact of the culture of
the organization on the level of employee
retention in the organization. How the increase
and decrease of any one dimension can turn the
tables around for an organization. It also relates
the culture of the organization to the culture of a
nation and how it helps in creating an
organizational culture that is cohesive to
employee retention. It sheds light on how to
create that perfect organizational culture that
creates a win win situation for both the
employees and organization.
Recent Advances in the Roles of Cultural
and Personal Values in Organizational
Behavior - Nedelko, Zlatko 2019-09-06
The complete understanding of organizational
culture and personal values is fundamental for
running and improving modern organizations. By
identifying the underlying building blocks for
behavior, strategy, and actions of organizations
and their members, companies and researchers
may discover innovative techniques to
encourage productive and satisfying working
environments. Recent Advances in the Roles of
Cultural and Personal Values in Organizational
Behavior is a collection of innovative research on
how culture and personal values shape and
influence leadership styles, decision-making
processes, innovativeness, and other
management practices. While highlighting topics
including employee motivation, leadership style,
and organizational culture, this book is ideally
designed for managers, executives, human
resources professionals, recruiters, researchers,
academics, educators, and students seeking
current research on cultural backgrounds and
personal values for organizations.
Competing Values Leadership - Kim S. Cameron
2014-08-29
øIt would be unusual for a framework as
powerful and predictive as the Competing
Values Framework to remain unchallenged and
absent of criticism. In addition to updating the
examples and references, this second edition
provides a new chapter motivated
What Really Works - William Joyce 2011-07-26
Based on a groundbreaking study, analysing
data on 200 management practices gathered
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over a 10 year period. Reveals the effectiveness
of the 4+2 practices (4 primary and 2 of 4
possible secondary) practices that really matter
–– the ones that, if followed rigorously, ensure
sustained business success. With a new
introduction by the authors. With hundreds of
well–known management practices and
prescriptions promoted by consultants and
available to business, which are really effective
and contribute to the growth and continued
success of a company? Which do little or
nothing? Based on the "Evergreen Project," a
massive, 5 year study involving the business
school faculties of ten universities, the authors
set out to find the management practices that
truly promote long–term growth and success.
Their findings will revolutionize the art and
practice of business management.The book
shows that there are essentially six management
practices that all successful companies must
master simultaneously. They range from
focusing on a strategy of growth to maintaining
the depth and quality of human talent in the
organization.
The Oxford Handbook of Organizational
Climate and Culture - Karen M. Barbera
2014-05-07
The Oxford Handbook of Organizational Climate
and Culture presents the breadth of topics from
Industrial and Organizational Psychology and
Organizational Behavior through the lenses of
organizational climate and culture. The
Handbook reveals in great detail how in both
research and practice climate and culture
reciprocally influence each other. The details
reveal the many practices that organizations use
to acquire, develop, manage, motivate, lead, and
treat employees both at home and in the
multinational settings that characterize
contemporary organizations. Chapter authors
are both expert in their fields of research and
also represent current climate and culture
practice in five national and international
companies (3M, McDonald's, the Mayo Clinic,
PepsiCo and Tata). In addition, new approaches
to the collection and analysis of climate and
culture data are presented as well as new
thinking about organizational change from an
integrated climate and culture paradigm. No
other compendium integrates climate and
culture thinking like this Handbook does and no
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other compendium presents both an up-to-date
review of the theory and research on the many
facets of climate and culture as well as
contemporary practice. The Handbook takes a
climate and culture vantage point on micro
approaches to human issues at work
(recruitment and hiring, training and
performance management, motivation and
fairness) as well as organizational processes
(teams, leadership, careers, communication),
and it also explicates the fact that these are
lodged within firms that function in larger
national and international contexts.
Mum's List - St. John Greene 2012-06-05
For Kate Green, nothing was as important as the
happiness and well-being of her two little boys,
Reef and Finn, and her loving husband, St. John,
known as “Singe.” They had a wonderfully happy
family life in Somerset, England. But then
tragedy struck—Kate was diagnosed with breast
cancer that couldn’t be cured. During her last
few days, Kate created what she called Mum’s
List. With Singe’s help she wrote down her
thoughts, dreams, and wishes, trying to help the
man she loved create the best life for their sons
after she was gone. Mum’s List reveals Kate’s
passionate nature, her free spirit, and even her
sense of humor. The list became Singe’s rock as
he turned to it again and again for strength and
inspiration. Her instructions were simple—items
like “look for four-leaf clovers” and “always say
what you truly mean”—but the effect they had
on Singe, Reef, and Finn was incredibly
profound. Singe’s lesson to readers everywhere
is that a list like Mum’s List can change your
life—and you don’t need to lose someone to
make a list and live your dreams. If you’ve ever
wondered if you and your family could be living
a happier, more meaningful life full of adventure
and joy, then this book is for you.
Fusion - Denise LeeYohn 2018-03-13
Learn how to unleash the power of brand-culture
fusion to achieve sustainable competitive
advantage and new growth. "This compelling
book shows how to connect the image you
present to the outside world with the values and
norms that operate inside your world of work." -Adam Grant, New York Times bestselling author
of Originals and Give and Take "Denise Lee Yohn
hit a home run with her first book, What Great
Brands Do. Now she's written FUSION and it is
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just as provocative. Denise proves beyond a
shadow of a doubt that great companies are
powered by brand-culture fusion. I highly
recommend this book!" --Ken Blanchard,
Coauthor, The New One Minute Manager®,
Coeditor, Servant Leadership in Action Internal
culture + External brand = FUSION For years,
leaders at companies like Southwest, Starbucks,
and Google have done something differently
that's put their organizations at the top of "the
most admired companies," "best brands," and
"great workplaces" lists. They don't often talk
about that "something" specifically in terms of
brand-culture fusion, but, as author Denise Lee
Yohn reveals, aligning and integrating their
brands and cultures is precisely how they've
achieved their successes. Independently, brand
and culture are powerful, unsung business
drivers. But Denise shows that when you fuse
the two together to create an interdependent
and mutually reinforcing relationship between
them, you create organizational power that isn't
possible by simply cultivating one or the other
alone. Through detailed case studies from some
of the world's greatest companies (including
Amazon, Airbnb, Adobe, Nike, and Salesforce),
exclusive interviews with company executives,
and insights from Denise's 25+ years working
with world-class brands, FUSION provides
readers with a roadmap for increasing
competitiveness, creating measurable value for
customers and employees, and future-proofing
their business. This is a must-read for readers
interested in workplace culture, brand
management, strategy, leadership, employee
experience, employee engagement, integration,
branding, and organization development.
Organisational Environment - Institute of
Leadership & Management 2007-06-01
With forty well structured and easy to follow
topics to choose from, each workbook has a wide
range of case studies, questions and activities to
meet both an individual or organization's
training needs. Whether studying for an ILM
qualification or looking to enhance the skills of
your employees, Super Series provides essential
solutions, frameworks and techniques to support
management and leadership development.
The Whole-Person Workplace - Scott Behson
2021-03
The Whole-Person Workplace helps you craft a
the-impact-of-organizational-culture-on-employee-behavior

custom-fit solution that will unlock your
workplace's potential by valuing your employees
as whole people.
The Wiley Blackwell Handbook of the Psychology
of Recruitment, Selection and Employee
Retention - Harold W. Goldstein 2017-07-24
An unmatched collection of resources perfect for
psychologists, scholars, and HR practitioners In
The Wiley Blackwell Handbook of the Psychology
of Recruitment, Selection and Employee
Retention, an expert team of authors presents a
comprehensive and authoritative perspective on
critical issues in employee recruitment,
selection, and retention. Every chapter offers an
in-depth review of the most recent literature and
provides academics, researchers, industry
practitioners, and students with a holistic
reference to relevant data and theory. The book
includes job analyses, biodata, simulation
exercises, talent management guides, talent
assessment guides for leadership development,
and online employee selection strategies.
Impact of Organizational Culture Upon
Employees and Employer's Behaviour - M.
Dileep Kumar 2009
Study conducted in two public sector and one
private sector industrial organisations in Kerala,
India.
A Better Place to Work - Deborah Connors
2018-02-08
Learn from the experts how to create a
sustainable, positive shift in your workplace, and
why this is vital for organizational success.
Cultural Impact on Human Resource
Management - Richards Macdonald 2013-05-27
Seminar paper from the year 2011 in the subject
Business economics - Business Management,
Corporate Governance, grade: A, Oxford Brookes
University, language: English, abstract: Culture
can be defined as a way of living of people which
is affected by their values, beliefs, attitude, art
and science, modes of perception, thoughts and
activities. In this way, culture explains how an
individual live and behave in an environment and
how his/her thoughts and perception are molded
which affect the mutual relationship between
individual and environment in which he/she
lives. Things were easily manageable with less
diversified workforce, but globalization has
changed the scenario altogether, and this
phenomenon has accentuated the cultural
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differences within the organization affecting the
performance of it. Human resource practices
like training, staffing have a significant impact
due to cultural differences. Now days, human
resource is considered the most significant and
difference making aspect of organizations and
number of activities are undertaken, and lots of
programs are implemented to increase the
productivity of employees by supporting and
accommodating employees ever changing needs.
In this regard, the importance of organizational
culture has increased manifold. Number of
studies has been taken to assess the impact of
culture on human resource management.
Corporate culture and national culture both have
impact on organization and so on the employee’s
performance. Multinational companies are busy
promoting corporate culture improving control,
integrating and coordinating their subsidiaries
spread over the entire globe. Yet these
subsidiaries operate in different national culture,
creating problems in implementing and
accepting unified human resource practices and
policies like compensation system, selection and
socialization and planning appraisal. In past
three decades, corporate culture has earned
much attention, and many books such as In
Search Of Excellence (Peter & Waterman, 1982)
and Corporate Culture (Deal & Kennedy, 1982)
have hit the market, and many eager and
energetic executives benefitted from such
literature. While there are strong evidences to
suggest the direct link between companies
performance and corporate culture, but such
link is still debatable and may be challenged.
Every environment demands different strategies,
and the true test of organizational culture is to
streamline with these strategies. MNC is,
therefore, mindful to pay attention to the fitness
of corporate culture within their subsidiaries
operating in different national cultures to
smooth implementation, especially HRM
strategy.
The Future of Work - Jacob Morgan 2014-08-25
Throughout the history of business employees
had to adapt to managers and managers had to
adapt to organizations. In the future this is
reversed with managers and organizations
adapting to employees. This means that in order
to succeed and thrive organizations must rethink
and challenge everything they know about work.
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The demographics of employees are changing
and so are employee expectations, values,
attitudes, and styles of working. Conventional
management models must be replaced with
leadership approaches adapted to the future
employee. Organizations must also rethink their
traditional structure, how they empower
employees, and what they need to do to remain
competitive in a rapidly changing world. This is
a book about how employees of the future will
work, how managers will lead, and what
organizations of the future will look like. The
Future of Work will help you: Stay ahead of the
competition Create better leaders Tap into the
freelancer economy Attract and retain top talent
Rethink management Structure effective teams
Embrace flexible work environments Adapt to
the changing workforce Build the organization of
the future And more The book features
uncommon examples and easy to understand
concepts which will challenge and inspire you to
work differently.
Communication and Organizational Culture Joann Keyton 2010-11-03
Rev. ed. of: Communication & organizational
culture. c2005.
Culture Hacker - Shane Green 2017-04-24
HACK YOUR WORKPLACE CULTURE FOR
GREATER PROFITS AND PRODUCTIVITY "I
LOVE THIS BOOK!" —CHESTER ELTON, New
York Times bestselling author of All In and What
Motivates Me "When companies focus on
culture, the positive effects ripple outward,
benefiting not just employees but customers and
profits. Read this smart, engaging book if you
want a practical guide to getting those results
for your organization." —MARSHALL
GOLDSMITH, executive coach and New York
Times bestselling author "Most books on
customer service and experience ask leaders to
focus on the customer first. Shane turns this
notion on its head and makes a compelling case
why leaders need to make 'satisfied employees'
the priority." —LISA BODELL, CEO of
Futurethink and author of Why Simple Wins
"This is a must read for anyone in a customer
service-centric industry. Shane explains the path
to creating both satisfied customers and
satisfied employees." —CHIP CONLEY, New
York Times bestselling author and hospitality
entrepreneur The question is not, "does your
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company have a culture?" The question is, "does
your company have a culture that fosters
outstanding customer experiences, limits
employee turnover, and ensures high
performance?" Every executive and manager has
a responsibility to positively influence their
workplace culture. Culture Hacker gives you the
tools and insights to do it with simplicity and
style. Culture Hacker explains: Twelve highimpact hacks to improve employee experience
and performance How to delight and retain a
multi-generational workforce The factors
determining whether or not your employees
deliver outstanding customer service
Organization Theory and Design - Jonathan
Murphy 2014
Organizing involves continous challenges in the
face of uncertainty and change. How is
globalization impacting organizations? How will
new strategies for a turbulent world affect
organizational design?In this second edition of
Organization Theory and Design, developed for
students in the UK, Europe, the Middle East and
Africa, respected academics Jonathan Murphy
and Hugh Willmott continue to add an
international perspective to Richard L. Daft’s
landmark text. Together they tackle these
questions in a comprehensive, clear and
accessible study of the subject.
Corporate Culture and Performance - John P.
Kotter 2008-06-30
Going far beyond previous empirical work, John
Kotter and James Heskett provide the first
comprehensive critical analysis of how the
"culture" of a corporation powerfully influences
its economic performance, for better or for
worse. Through painstaking research at such
firms as Hewlett-Packard, Xerox, ICI, Nissan,
and First Chicago, as well as a quantitative study
of the relationship between culture and
performance in more than 200 companies, the
authors describe how shared values and
unwritten rules can profoundly enhance
economic success or, conversely, lead to failure
to adapt to changing markets and environments.
With penetrating insight, Kotter and Heskett
trace the roots of both healthy and unhealthy
cultures, demonstrating how easily the latter
emerge, especially in firms which have
experienced much past success. Challenging the
widely held belief that "strong" corporate
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cultures create excellent business performance,
Kotter and Heskett show that while many shared
values and institutionalized practices can
promote good performances in some instances,
those cultures can also be characterized by
arrogance, inward focus, and bureaucracy -features that undermine an organization's ability
to adapt to change. They also show that even
"contextually or strategically appropriate"
cultures -- ones that fit a firm's strategy and
business context -- will not promote excellent
performance over long periods of time unless
they facilitate the adoption of strategies and
practices that continuously respond to changing
markets and new competitive environments.
Fundamental to the process of reversing
unhealthy cultures and making them more
adaptive, the authors assert, is effective
leadership. At the heart of this groundbreaking
book, Kotter and Heskett describe how
executives in ten corporations established new
visions, aligned and motivated their managers to
provide leadership to serve their customers,
employees, and stockholders, and thus created
more externally focused and responsive cultures.
HBR's 10 Must Reads on Building a Great
Culture (with bonus article "How to Build a
Culture of Originality" by Adam Grant) - Harvard
Business Review 2019-11-12
You can change your company's culture.
Organizational culture often feels like something
that has a life of its own. But leaders are the
stewards of a company's culture and have the
power to shape and even change it. If you read
nothing else on building a better organizational
culture, read these 10 articles. We've combed
through hundreds of Harvard Business Review
articles and selected the most important ones to
help you identify where your culture can be
improved, communicate change, and anticipate
and address implementation challenges. This
book will inspire you to: See what your company
culture is currently like--and what it could be
Explore your company's emotional culture
Gather input on what needs to be fixed or
initiated Improve collaboration Foster a culture
of trust Articulate the new culture's mission,
values, and expectations Deal with resistance
and roadblocks This collection of articles
includes "The Leader's Guide to Corporate
Culture," by Boris Groysberg, Jeremiah Lee,
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Jesse Price, and J. Yo-Jud Cheng; "Manage Your
Emotional Culture," by Sigal Barsade and Olivia
A. O'Neill; "The Neuroscience of Trust," by Paul
J. Zak; "Creating a Purpose-Driven
Organization," by Robert E. Quinn and Anjan V.
Thakor; "Creating the Best Workplace on Earth,"
by Rob Goffee and Gareth Jones; "Cultural
Change That Sticks," by Jon R. Katzenbach, Ilona
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Steffen, and Caroline Kronley; "How to Build a
Culture of Originality," by Adam Grant; "When
Culture Doesn't Translate," by Erin Meyer;
"Culture Is Not the Culprit," by Jay W. Lorsch
and Emily Gandhi; "Conquering a Culture of
Indecision," by Ram Charan; and "Radical
Change, the Quiet Way," by Debra E. Meyerson.
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