Priceless The Hidden
Psychology Of Value
As recognized, adventure as skillfully as experience nearly lesson,
amusement, as without difficulty as union can be gotten by just
checking out a book Priceless The Hidden Psychology Of
Value next it is not directly done, you could undertake even more
re this life, going on for the world.
We present you this proper as skillfully as simple way to acquire
those all. We meet the expense of Priceless The Hidden
Psychology Of Value and numerous books collections from fictions
to scientific research in any way. in the middle of them is this
Priceless The Hidden Psychology Of Value that can be your
partner.

Indistractable - Nir Eyal
2019-09-10
"Indistractable provides a
framework that will deliver the
focus you need to get results."
—James Clear, author of
Atomic Habits "If you value
your time, your focus, or your
relationships, this book is
essential reading. I'm putting
these ideas into practice."
—Jonathan Haidt, author of
The Righteous Mind National
Bestseller Winner of the
priceless-the-hidden-psychology-of-value

Outstanding Works of
Literature (OWL) Award
Included in the Top 5 Best
Personal Development Books of
the Year by Audible Included in
the Top 20 Best Business and
Leadership Books of the Year
by Amazon Featured in The
Amazon Book Review
Newsletter, January 2020
Goodreads Best Science &
Technology of 2019 Finalist
You sit down at your desk to
work on an important project,
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but a notification on your
phone interrupts your morning.
Later, as you're about to get
back to work, a colleague taps
you on the shoulder to chat. At
home, screens get in the way of
quality time with your family.
Another day goes by, and once
again, your most important
personal and professional goals
are put on hold. What would be
possible if you followed
through on your best
intentions? What could you
accomplish if you could stay
focused? What if you had the
power to become
"indistractable?" International
bestselling author, former
Stanford lecturer, and
behavioral design expert, Nir
Eyal, wrote Silicon Valley's
handbook for making
technology habit-forming. Five
years after publishing Hooked,
Eyal reveals distraction's
Achilles' heel in his
groundbreaking new book. In
Indistractable, Eyal reveals the
hidden psychology driving us to
distraction. He describes why
solving the problem is not as
simple as swearing off our
devices: Abstinence is
priceless-the-hidden-psychology-of-value

impractical and often makes us
want more. Eyal lays bare the
secret of finally doing what you
say you will do with a four-step,
research-backed model.
Indistractable reveals the key
to getting the best out of
technology, without letting it
get the best of us. Inside, Eyal
overturns conventional wisdom
and reveals: • Why distraction
at work is a symptom of a
dysfunctional company
culture—and how to fix it •
What really drives human
behavior and why "time
management is pain
management" • Why your
relationships (and your sex life)
depend on you becoming
indistractable • How to raise
indistractable children in an
increasingly distracting world
Empowering and optimistic,
Indistractable provides
practical, novel techniques to
control your time and
attention—helping you live the
life you really want.
The Hidden Things - Jamie
Mason 2021-07-27
A twisty, dark thriller from the
acclaimed author of the
"ripping good" (The New York
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Times) debut novel Three
Graves Full, inspired by the
real-life unsolved theft of a
17th-century painting by a
Dutch master.
Beyond Winning - Robert H.
Mnookin 2004-04-15
Conflict is inevitable, in both
deals and disputes. Yet when
clients call in the lawyers to
haggle over who gets how
much of the pie, traditional
hard-bargaining tactics can
lead to ruin. Too often, deals
blow up, cases don't settle,
relationships fall apart, justice
is delayed. Beyond Winning
charts a way out of our current
crisis of confidence in the legal
system. It offers a fresh look at
negotiation, aimed at helping
lawyers turn disputes into
deals, and deals into better
deals, through practical, toughminded problem-solving
techniques.
The Psychology of Money Morgan Housel 2020-09-08
Doing well with money isn’t
necessarily about what you
know. It’s about how you
behave. And behavior is hard to
teach, even to really smart
people. Money—investing,
priceless-the-hidden-psychology-of-value

personal finance, and business
decisions—is typically taught
as a math-based field, where
data and formulas tell us
exactly what to do. But in the
real world people don’t make
financial decisions on a
spreadsheet. They make them
at the dinner table, or in a
meeting room, where personal
history, your own unique view
of the world, ego, pride,
marketing, and odd incentives
are scrambled together. In The
Psychology of Money, awardwinning author Morgan Housel
shares 19 short stories
exploring the strange ways
people think about money and
teaches you how to make
better sense of one of life’s
most important topics.
How to Predict Everything William Poundstone
2020-04-02
How do you predict something
that has never happened
before? There's a useful
calculation being employed by
Wall Street, Silicon Valley and
maths professors all over the
world, and it predicts that the
human species will become
extinct in 760 years.
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Unfortunately, there is
disagreement over how to
apply the formula, and some
argue that we might only have
twenty years left. Originally
devised by British clergyman
Thomas Bayes, the theorem
languished in obscurity for two
hundred years before being
resurrected as the lynchpin of
the digital economy. With brief
detours into archaeology,
philology, and overdue library
books, William Poundstone
explains how we can use it to
predict pretty much anything.
What is the chance that there
are multiple universes? How
long will Hamilton run? Will
the US stock market continue
to perform as well this century
as it has for the last hundred
years? And are we really all
doomed?
Labyrinths of Reason William Poundstone
2011-07-20
This sharply intelligent,
consistently provocative book
takes the reader on an
astonishing, thought-provoking
voyage into the realm of
delightful uncertainty--a world
of paradox in which logical
priceless-the-hidden-psychology-of-value

argument leads to
contradiction and common
sense is seemingly rendered
irrelevant.
How To Win Friends And
Influence People - Dale
Carnegie 2022-05-17
"How to Win Friends and
Influence People" is one of the
first best-selling self-help books
ever published. It can enable
you to make friends quickly
and easily, help you to win
people to your way of thinking,
increase your influence, your
prestige, your ability to get
things done, as well as enable
you to win new clients, new
customers._x000D_ Twelve
Things This Book Will Do For
You:_x000D_ Get you out of a
mental rut, give you new
thoughts, new visions, new
ambitions._x000D_ Enable you
to make friends quickly and
easily._x000D_ Increase your
popularity._x000D_ Help you to
win people to your way of
thinking._x000D_ Increase your
influence, your prestige, your
ability to get things
done._x000D_ Enable you to
win new clients, new
customers._x000D_ Increase
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your earning power._x000D_
Make you a better salesman, a
better executive._x000D_ Help
you to handle complaints, avoid
arguments, keep your human
contacts smooth and
pleasant._x000D_ Make you a
better speaker, a more
entertaining
conversationalist._x000D_
Make the principles of
psychology easy for you to
apply in your daily
contacts._x000D_ Help you to
arouse enthusiasm among your
associates._x000D_ Dale
Carnegie (1888-1955) was an
American writer and lecturer
and the developer of famous
courses in self-improvement,
salesmanship, corporate
training, public speaking, and
interpersonal skills. Born into
poverty on a farm in Missouri,
he was the author of How to
Win Friends and Influence
People (1936), a massive
bestseller that remains popular
today._x000D_
The Dhandho Investor Mohnish Pabrai 2011-01-06
A comprehensive value
investing framework for the
individual investor In a
priceless-the-hidden-psychology-of-value

straightforward and accessible
manner, The Dhandho Investor
lays out the powerful
framework of value investing.
Written with the intelligent
individual investor in mind, this
comprehensive guide distills
the Dhandho capital allocation
framework of the business
savvy Patels from India and
presents how they can be
applied successfully to the
stock market. The Dhandho
method expands on the
groundbreaking principles of
value investing expounded by
Benjamin Graham, Warren
Buffett, and Charlie Munger.
Readers will be introduced to
important value investing
concepts such as "Heads, I win!
Tails, I don't lose that much!,"
"Few Bets, Big Bets, Infrequent
Bets," Abhimanyu's dilemma,
and a detailed treatise on using
the Kelly Formula to invest in
undervalued stocks. Using a
light, entertaining style, Pabrai
lays out the Dhandho
framework in an easy-to-use
format. Any investor who
adopts the framework is bound
to improve on results and
soundly beat the markets and
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most professionals.
Are You Smart Enough to Work
at Google? - William
Poundstone 2012-01-04
Are you Smart Enough to Work
at Google? guides readers
through the surprising
solutions to dozens of the most
challenging interview
questions. Learn the
importance of creative
thinking, how to get a leg up
on the competition, what your
Facebook page says about you,
and much more. You are
shrunk to the height of a nickel
and thrown in a blender. The
blades start moving in 60
seconds. What do you do? If
you want to work at Google, or
any of America's best
companies, you need to have
an answer to this and other
puzzling questions. Are you
Smart Enough to Work at
Google? is a must read for
anyone who wants to succeed
in today's job market.
Priceless - William Poundstone
2011-09-01
The first book to reveal how
everday pricing strategies
manipulate us Why do text
messages cost money while
priceless-the-hidden-psychology-of-value

emails are free? Why do cereal
packets keep getting smaller?
Why do department stores have
a few extortionate goods that
no one will buy? Why do so
many prices end in 9? In
Priceless, bestselling author
William Poundstone reveals the
hidden psychology of value and
explores how we react to the
most pervasive persuader of
all: price. Charting the
burgeoning growth of priceconsultants who advise
retailers from Nike to Nokia,
Poundstone shows how
behavioural decision theory has
revolutionised the pricing
strategies of major
corporations. Informed by
fascinating behavioural
experiments and packed with
real-life examples, Priceless
explains why prices are so
important, and the tricks that
companies use to sell their
goods. It will prove
indispensable to anyone who
buys, sells, or negotiates.
Head in the Cloud - William
Poundstone 2017-06-01
Never before have we had so
much information at our
fingertips. You might think that
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we are better-informed than
ever, but there’s one thing we
can’t ask Google: ‘What should
I be googling?’ The way we
consume information in the
digital age has been blamed for
driving political polarisation
and leaving us unable to agree
on basic facts. It’s also making
us stupider. Personalised news
feeds and social media echo
chambers narrow our potential
knowledge base. By now, we
don’t even know what we don’t
know. In Head in the Cloud,
William Poundstone
investigates the true worth of
knowledge. An entertaining
manifesto underpinned by big
data analysis and illustrated by
eye-opening anecdotes, it
reveals the surprising benefits
of broadening your horizons
and provides an unnerving look
at the consequences of being
ill-informed.
How Do You Fight a HorseSized Duck? - William
Poundstone 2021-06-08
Learn how to succeed at
interview mind games and win
job offers at A‑list companies,
with more than eighty difficult
and devious questions, puzzles,
priceless-the-hidden-psychology-of-value

and brain teasers Each year
about 28 million Americans
begin a search for a new job.
Many more live in the age of
the permanent job search, their
online profiles eternally
awaiting a better offer. Job
seekers are more mobile and
better informed than ever,
aspiring to work for employers
offering an appealing culture, a
robust menu of perks, and
opportunities for personal
fulfillment and advancement.
The result is that millions of
applications stream to the
handful of companies that
regularly top listings of the
best companies to work for:
Apple, Netflix, Amazon,
Alphabet, Disney, SpaceX,
Oracle, PricewaterhouseCoopers, and others. Tesla has
received as many as 200
applications for each open
position. How do selective
employers choose which people
to hire? It’s through interviews
asking uniquely demanding
questions testing imagination,
persistence, and creativity,
like: Can an astronaut throw a
baseball so it hits Earth? If you
had $2,000, how would you
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double it in 24 hours? How is a
milk carton like a plane seat?
Chicken McNuggets come in
boxes of 6, 9, and 20. What’s
the largest number of
McNuggets that McDonald’s
can’t sell you? How many dogs
in the world have the exact
same number of hairs? How Do
You Fight a Horse-Sized Duck?
explores the new world of
interviewing at A-list
employers. It reveals more
than eighty notoriously
challenging interview
questions and supplies both
answers and a general strategy
for creative problem-solving.
The Doomsday Calculation William Poundstone
2019-06-04
From the author of Are You
Smart Enough to Work at
Google?, a fascinating look at
how an equation that foretells
the future is transforming
everything we know about life,
business, and the universe. In
the 18th century, the British
minister and mathematician
Thomas Bayes devised a
theorem that allowed him to
assign probabilities to events
that had never happened
priceless-the-hidden-psychology-of-value

before. It languished in
obscurity for centuries until
computers came along and
made it easy to crunch the
numbers. Now, as the
foundation of big data, Bayes'
formula has become a linchpin
of the digital economy. But
here's where things get really
interesting: Bayes' theorem can
also be used to lay odds on the
existence of extraterrestrial
intelligence; on whether we
live in a Matrix-like counterfeit
of reality; on the "many worlds"
interpretation of quantum
theory being correct; and on
the biggest question of all: how
long will humanity survive? The
Doomsday Calculation tells
how Silicon Valley's profitable
formula became a controversial
pivot of contemporary thought.
Drawing on interviews with
thought leaders around the
globe, it's the story of a group
of intellectual mavericks who
are challenging what we
thought we knew about our
place in the universe. The
Doomsday Calculation is
compelling reading for anyone
interested in our culture and
its future.
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We Have a Deal - Natalie
Reynolds 2016-03-03
SHORTLISTED FOR 'BEST
COMMUTER READ', CMI
MANAGEMENT BOOK OF THE
YEAR 2017 How do you ask for
a promotion, deliver tough
news to clients, or secure
investment for your new
business? The answer is
negotiation. It is the most
important skill you can develop
to get what you want in
business and life. No matter
how much experience you’ve
got, We Have a Deal can help
you to improve your
negotiation skill – developing
an awareness of your habits
and abilities, recognising
what’s really going on in a
deal, and building a flexible
approach that is confident and
appropriate to each situation.
Negotiation expert Natalie
Reynolds moves beyond the
old-fashioned rules of deal
making to explore why people
react the way they do in
certain situations and how can
we use that knowledge to get a
good deal. Her five-step DEALS
method has helped individuals
and organisations to excel at
priceless-the-hidden-psychology-of-value

all kinds of negotiation, from
clinching a pay rise to
resolving disputes, from
developing partnerships to
shaking hands on multi-million
dollar deals. We Have a Deal
will help you to overcome
obstacles, work with different
personalities and in varied
cultures, and develop an
intelligent and flexible
approach will empower you to
get the best deal, every time.
Head in the Cloud - William
Poundstone 2016-09-01
What's the point of knowing
anything when facts are so
easy to look up? Just reach for
your computer, tablet or
mobile and ask the sky. We're
living in the golden age of
rational ignorance where more
people know who Khloe
Kardashian is than who René
Descartes was and most of us
can't name the largest ocean
on the planet. Yet the latest
research indicates that the
better informed are healthier,
happier and often dramatically
wealthier. Bestselling author
William Poundstone conducts a
hilarious and humbling
investigation into the true
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worth of knowledge. What does
it tell you, for example, when
those who can pinpoint a
country on a map are less likely
to favour invading it?
Underpinned by big data
analysis and illustrated with
eye-opening anecdotes,
Poundstone's Head in the
Cloud is an entertaining
manifesto on the surprising
benefits of broadening your
horizons, as well as a warning
of the dangers of an illinformed electorate.
The Psychology of Price - Leigh
Caldwell 2015-12-07
How to Use Price to Increase
Demand, Profit and Customer
Satisfaction HOW SMART IS
YOUR PRICING? For any
business, deciding how much
to charge for a product or
service is crucial. By gaining an
insight into the way consumers
think and purchase, you can
generate more demand, more
customer value – and more
profit. MAXIMISE REVENUE •
How do unwanted products
Influence what customers
expect to pay? • How does
offering extras for free
dramatically increases
priceless-the-hidden-psychology-of-value

Perceived Value? • Why does
changing the timing of a
payment make people pay 50%
More? TRIED AND TESTED
TECHNIQUES Written by the
founder of Inon, a leading
pricing consultancy, whose
clients range from the BBC and
Grant’s Whisky to Alzheimer’s
Disease International and HM
Treasury, The Psychology of
Price provides an insight into
the strategies used by
multinational corporations.
Leigh Caldwell is a pricing
expert and leading researcher
in behavioural economics,
writing the UK’s most popular
behavioural blog
(www.knowingandmaking.com)
and appearing as a frequent
guest on BBC News. By
background a mathematician
and economist, he is the
founder and chief executive of
Inon, the UK’s leading pricing
consultancy.
Your Network Is Your Net
Worth - Porter Gale 2013-06-04
Outlines new approaches to
networking that reflect shifting
cultural values and improved
digital technologies, sharing
instructional case studies and
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practical tips for network
building using online social
media and in-person
interactions.
The Path Made Clear - Oprah
Winfrey 2019-03-26
Everyone has a purpose. And,
according to Oprah Winfrey,
“Your real job in life is to figure
out as soon as possible what
that is, who you are meant to
be, and begin to honor your
calling in the best way
possible.” That journey starts
right here. In her latest book,
The Path Made Clear, Oprah
shares what she sees as a
guide for activating your
deepest vision of yourself,
offering the framework for
creating not just a life of
success, but one of
significance. The book’s ten
chapters are organized to help
you recognize the important
milestones along the road to
self-discovery, laying out what
you really need in order to
achieve personal contentment,
and what life’s detours are
there to teach us. Oprah opens
each chapter by sharing her
own key lessons and the
personal stories that helped set
priceless-the-hidden-psychology-of-value

the course for her best life. She
then brings together wisdom
and insights from luminaries in
a wide array of fields, inspiring
readers to consider what
they’re meant to do in the
world and how to pursue it
with passion and focus.
Renowned figures such as
Eckhart Tolle, Brene Brown,
Lin-Manuel Miranda, Elizabeth
Gilbert, Jay-Z, and Ellen
DeGeneres share the greatest
lessons from their own
journeys toward a life filled
with purpose. Paired with over
100 awe-inspiring photographs
to help illuminate the wisdom
of these messages, The Path
Made Clear provides readers
with a beautiful resource for
achieving a life lived in service
of your calling – whatever it
may be.
Confessions of the Pricing
Man - Hermann Simon
2015-10-20
The world’s foremost expert on
pricing strategy shows how this
mysterious process works and
how to maximize value through
pricing to company and
customer. In all walks of life,
we constantly make decisions
11/27

Downloaded from
ricg.com on by guest

about whether something is
worth our money or our time,
or try to convince others to
part with their money or their
time. Price is the place where
value and money meet. From
the global release of the latest
electronic gadget to the
bewildering gyrations of oil
futures to markdowns at the
bargain store, price is the most
powerful and pervasive
economic force in our day-today lives and one of the least
understood. The recipe for
successful pricing often sounds
like an exotic cocktail, with
equal parts psychology,
economics, strategy, tools and
incentives stirred up together,
usually with just enough math
to sour the taste. That leads
managers to water down the
drink with hunches and rules of
thumb, or leave out the parts
with which they don’t feel
comfortable. While this makes
for a sweeter drink, it often
lacks the punch to have an
impact on the customer or on
the business. It doesn’t have to
be that way, though, as
Hermann Simon illustrates
through dozens of stories
priceless-the-hidden-psychology-of-value

collected over four decades in
the trenches and behind the
scenes. A world-renowned
speaker on pricing and a
trusted advisor to Fortune 500
executives, Simon’s lifelong
journey has taken him from
rural farmers’ markets, to a
distinguished academic career,
to a long second career as an
entrepreneur and management
consultant to companies large
and small throughout the
world. Along the way, he has
learned from Nobel Prize
winners and leading
management gurus, and helped
countless managers and
executives use pricing as a way
to create new markets, grow
their businesses and gain a
sustained competitive
advantage. He also learned
some tough personal lessons
about value, how people
perceive it, and how people
profit from it. In this engaging
and practical narrative, Simon
leaves nothing out of the
pricing cocktail, but still makes
it go down smoothly and leaves
you wanting to learn more and
do more—as a consumer or as
a business person. You will
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never look at pricing the same
way again.
The Perfect Horse - Elizabeth
Letts 2016-08-23
NEW YORK TIMES
BESTSELLER • From the
author of The Eighty-Dollar
Champion, the remarkable
story of the heroic rescue of
priceless horses in the closing
days of World War II WINNER
OF THE PEN AWARD FOR
RESEARCH NONFICTION In
the chaotic last days of the
war, a small troop of battleweary American soldiers
captures a German spy and
makes an astonishing find—his
briefcase is empty but for
photos of beautiful white
horses that have been stolen
and kept on a secret farm
behind enemy lines. Hitler has
stockpiled the world’s finest
purebreds in order to breed the
perfect military machine—an
equine master race. But with
the starving Russian army
closing in, the animals are in
imminent danger of being
slaughtered for food. With only
hours to spare, one of the U.S.
Army’s last great cavalrymen,
Colonel Hank Reed, makes a
priceless-the-hidden-psychology-of-value

bold decision—with General
George Patton’s blessing—to
mount a covert rescue
operation. Racing against time,
Reed’s small but determined
force of soldiers, aided by
several turncoat Germans,
steals across enemy lines in a
last-ditch effort to save the
horses. Pulling together this
multistranded story, Elizabeth
Letts introduces us to an
unforgettable cast of
characters: Alois Podhajsky,
director of the famed Spanish
Riding School of Vienna, a
former Olympic medalist who is
forced to flee the bombravaged Austrian capital with
his entire stable in tow; Gustav
Rau, Hitler’s imperious chief of
horse breeding, a proponent of
eugenics who dreams of
genetically engineering the
perfect warhorse for Germany;
and Tom Stewart, a senator’s
son who makes a daring
moonlight ride on a white
stallion to secure the farm’s
surrender. A compelling
account for animal lovers and
World War II buffs alike, The
Perfect Horse tells for the first
time the full story of these
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events. Elizabeth Letts’s
exhilarating tale of behindenemy-lines adventure,
courage, and sacrifice brings to
life one of the most inspiring
chapters in the annals of
human valor. Praise for The
Perfect Horse “Winningly
readable . . . Letts captures
both the personalities and the
stakes of this daring mission
with such a sharp ear for
drama that the whole second
half of the book reads like a
WWII thriller dreamed up by
Alan Furst or Len Deighton. . . .
The right director could make a
Hollywood classic out of this
fairy tale.”—The Christian
Science Monitor “Letts, a
lifelong equestrienne,
eloquently brings together the
many facets of this unlikely,
poignant story underscoring
the love and respect of man for
horses.”—Kirkus Reviews
Big Secrets - William
Poundstone 2011-02-22
The Book That Gives the Inside
Story on Hundreds of Secrets
of American Life --Big Secrets.
Are there really secret
backward messages in rock
music, or is somebody nuts?
priceless-the-hidden-psychology-of-value

We tested suspect tunes at a
recording studio to find out.
What goes on at Freemason
initiations? Here's the whole
story, including -- yes! -- the
electric carpet. Colonel
Sanders boasted that Kentucky
Fried Chicken's eleven secret
herbs and spices "stand on
everybody's shelf." We got a
sample of the seasoning mix
and sent it to a food chemist
for analysis. Feverish rumor
has it that Walt Disney's body
was frozen and now lies in a
secret cryonic vault somewhere
beneath the Pirates of the
Caribbean exhibit at
Disneyland. Read the certified
stranger-than-fiction truth.
Don't bother trying to figure
out how Doug Henning, David
Copperfield, and Harry
Blackstone, Jr., perform their
illusions. Big Secrets has
complete explanations and
diagrams, nothing left to the
imagination.
Prisoner's Dilemma - William
Poundstone 2011-05-25
Should you watch public
television without
pledging?...Exceed the posted
speed limit?...Hop a subway
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turnstile without paying? These
questions illustrate the socalled "prisoner's dilemma", a
social puzzle that we all face
every day. Though the answers
may seem simple, their
profound implications make the
prisoner's dilemma one of the
great unifying concepts of
science. Watching players bluff
in a poker game inspired John
von Neumann—father of the
modern computer and one of
the sharpest minds of the
century—to construct game
theory, a mathematical study of
conflict and deception. Game
theory was readily embraced at
the RAND Corporation, the
archetypical think tank
charged with formulating
military strategy for the atomic
age, and in 1950 two RAND
scientists made a momentous
discovery. Called the
"prisoner's dilemma," it is a
disturbing and mind-bending
game where two or more
people may betray the common
good for individual gain.
Introduced shortly after the
Soviet Union acquired the
atomic bomb, the prisoner's
dilemma quickly became a
priceless-the-hidden-psychology-of-value

popular allegory of the nuclear
arms race. Intellectuals such as
von Neumann and Bertrand
Russell joined military and
political leaders in rallying to
the "preventive war"
movement, which advocated a
nuclear first strike against the
Soviet Union. Though the
Truman administration
rejected preventive war the
United States entered into an
arms race with the Soviets and
game theory developed into a
controversial tool of public
policy—alternately accused of
justifying arms races and
touted as the only hope of
preventing them. A masterful
work of science writing,
Prisoner's Dilemma weaves
together a biography of the
brilliant and tragic von
Neumann, a history of pivotal
phases of the cold war, and an
investigation of game theory's
far-reaching influence on
public policy today. Most
important, Prisoner's Dilemma
is the incisive story of a
revolutionary idea that has
been hailed as a landmark of
twentieth-century thought.
The Master Key System 15/27
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Charles F. Haanel 2021-07-23
The Master Key System is a
personal development book by
Charles F. Haanel that was
originally published as a 24week correspondence course.
The ideas it describes and
explains come mostly from
New Thought philosophy. It
was one of the main sources of
inspiration for Rhonda Byrne's
film and book The Secret. The
book describes many beliefs
such as the law of attraction,
creative visualization and
man's unity with God, and
teaches the importance of
truth, harmonious thinking and
the ability to concentrate.
Unseen - Sara Hagerty
2017-08-29
How do we find contentment in
God when we feel so hidden?
Sara Hagerty unfolds the
truths found in the biblical
story of Mary of Bethany to
discover the scandalous love of
God and explore the spiritual
richness of being hidden in
him. Every heart longs to be
seen and understood. Yet most
of our lives is unwitnessed. We
spend our days working,
driving, parenting. We
priceless-the-hidden-psychology-of-value

sometimes spend whole
seasons feeling unnoticed and
unappreciated. In Unseen, Sara
Hagerty suggests that this is
exactly what God intended. He
is the only One who truly
knows us. He is the only One
who understands the value of
the unseen in our lives. When
this truth seeps into our souls,
we realize that only when we
hide ourselves in God can we
give ourselves to others in true
freedom--and know the joy of a
deeper relationship with the
God who sees us. Our culture
applauds what we can produce,
what we can show, what we
can upload to social media.
Only when we give all of
ourselves to God--unedited,
abandoned, apparently
wasteful in its lack of
productivity--can we live out
who God created us to be. As
Hagerty writes, "Maybe my
seemingly unproductive,
looking-up-at-Him life produces
awe among the angels."
Through an eloquent
exploration of both personal
and biblical story, Hagerty
calls us to offer every unseen
minute of our lives to God. God
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is in the secret places of our
lives that no one else
witnesses. But we've not been
relegated to these places.
We've been invited. We may be
"wasting" ourselves in a hidden
corner today: The cubicle on
the fourth floor. The hospital
bedside of an elderly parent.
The laundry room. But these
are the places God uses to
meet us with a radical love.
These are the places that
produce the kind of unhinged
love in us that gives everything
at His feet, whether or not
anyone else ever proclaims our
name, whether or not anyone
else ever sees. God's invitation
is not just for a season or a
day. It is the question of our
lives: "When no one else
applauds you, when it makes
no sense, when you see no
results--will you waste your
love on Me?"
Fortune's Formula - William
Poundstone 2010-06-01
In 1956, two Bell Labs
scientists discovered the
scientific formula for getting
rich. One was mathematician
Claude Shannon, neurotic
father of our digital age, whose
priceless-the-hidden-psychology-of-value

genius is ranked with
Einstein's. The other was John
L. Kelly Jr., a Texas-born, guntoting physicist. Together they
applied the science of
information theory—the basis
of computers and the
Internet—to the problem of
making as much money as
possible, as fast as possible.
Shannon and MIT
mathematician Edward O.
Thorp took the "Kelly formula"
to Las Vegas. It worked. They
realized that there was even
more money to be made in the
stock market. Thorp used the
Kelly system with his
phenomenally successful hedge
fund, Princeton-Newport
Partners. Shannon became a
successful investor, too,
topping even Warren Buffett's
rate of return. Fortune's
Formula traces how the Kelly
formula sparked controversy
even as it made fortunes at
racetracks, casinos, and
trading desks. It reveals the
dark side of this alluring
scheme, which is founded on
exploiting an insider's edge.
Shannon believed it was
possible for a smart investor to
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beat the market—and William
Poundstone's Fortune's
Formula will convince you that
he was right.
Priceless - William Poundstone
2010-01-05
Prada stores carry a few
obscenely expensive items in
order to boost sales for
everything else (which look like
bargains in comparison).
People used to download music
for free, then Steve Jobs
convinced them to pay. How?
By charging 99 cents. That
price has a hypnotic effect: the
profit margin of the 99 Cents
Only store is twice that of WalMart. Why do text messages
cost money, while e-mails are
free? Why do jars of peanut
butter keep getting smaller in
order to keep the price the
"same"? The answer is simple:
prices are a collective
hallucination. In Priceless, the
bestselling author William
Poundstone reveals the hidden
psychology of value. In
psychological experiments,
people are unable to estimate
"fair" prices accurately and are
strongly influenced by the
unconscious, irrational, and
priceless-the-hidden-psychology-of-value

politically incorrect. It hasn't
taken long for marketers to
apply these findings. "Price
consultants" advise retailers on
how to convince consumers to
pay more for less, and
negotiation coaches offer
similar advice for
businesspeople cutting deals.
The new psychology of price
dictates the design of price
tags, menus, rebates, "sale"
ads, cell phone plans,
supermarket aisles, real estate
offers, wage packages, tort
demands, and corporate
buyouts. Prices are the most
pervasive hidden persuaders of
all. Rooted in the emerging
field of behavioral decision
theory, Priceless should prove
indispensable to anyone who
negotiates.
Pricing Beauty - Ashley Mears
2011-09-14
Sociologist Ashley Mears takes
us behind the brightly lit
runways and glossy
advertisements of the fashion
industry in this insider’s study
of the world of modeling.
Mears, who worked as a model
in New York and London,
draws on observations as well
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as extensive interviews with
male and female models,
agents, clients, photographers,
stylists, and others, to explore
the economics and
politics—and the
arbitrariness— behind the
business of glamour. Exploring
a largely hidden arena of
cultural production, she shows
how the right "look" is
discovered, developed, and
packaged to become a prized
commodity. She examines how
models sell themselves, how
agents promote them, and how
clients decide to hire them. An
original contribution to the
sociology of work in the new
cultural economy, Pricing
Beauty offers rich, accessible
analysis of the invisible ways in
which gender, race, and class
shape worth in the
marketplace.
The Inner Game of Tennis - W.
Timothy Gallwey 2010-06-30
Master your game from the
inside out! With more than
800,000 copies sold since it
was first published thirty years
ago, this phenomenally
successful guide has become a
touchstone for hundreds of
priceless-the-hidden-psychology-of-value

thousands of people. Not just
for tennis players, or even just
for athletes in general, this
handbook works for anybody
who wants to improve his or
her performance in any
activity, from playing music to
getting ahead at work. W.
Timothy Gallwey, a leading
innovator in sports psychology,
reveals how to • focus your
mind to overcome nervousness,
self-doubt, and distractions •
find the state of “relaxed
concentration” that allows you
to play at your best • build
skills by smart practice, then
put it all together in match play
Whether you're a beginner or a
pro, Gallwey's engaging voice,
clear examples, and
illuminating anecdotes will give
you the tools you need to
succeed. “Introduced to The
Inner Game of Tennis as a
graduate student years ago, I
recognized the obvious benefits
of [W. Timothy] Gallwey's
teachings. . . . Whether we are
preparing for an inter-squad
scrimmage or the National
Championship Game, these
principles lie at the foundation
of our program.”—from the
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Foreword by Pete Carroll
Rubies in the Orchard - Lynda
Resnick 2009-02-17
NATIONAL BESTSELLER POM
Wonderful. FIJI Water.
Teleflora. The Franklin Mint.
Lynda Resnick's marketing
triumphs read like an
encyclopedia of branding. She
is the smartest and hardestworking marketing brain in the
business - the kind of marketer
who can sell "ice sculptures to
Eskimos." But her brilliant
ideas aren't simply the result of
random inspiration; they're the
products of a systematic
approach to marketing that any
company -- large or small -- can
adapt to achieve success. In
RUBIES IN THE ORCHARD,
she divulges her secrets for
creating some of the world's
most memorable and iconic
brands, and the bull's-eye
strategies to sell them. Resnick
believes that every company
can find "rubies" in its orchard,
elements of intrinsic value that
consumers will desire. Here,
she shows how every
successful marketing campaign
begins with uncovering these
hidden gems, and
priceless-the-hidden-psychology-of-value

communicating their value
honestly and transparently to
the consumer. Through
Resnick's behind-the-scenes
narrative, we learn the secrets
of her extraordinary successes,
including: POM Wonderful, the
wildly popular 100%
pomegranate juice that created
an entirely new product
category out of a fickle and
obscure fruit; and FIJI Water, a
fledgling brand she
transformed into the #1
premium bottled water in
America, with sales that have
increased 300% since 2004. A
born marketer, Resnick shares
tales from a remarkable life,
from opening her own ad
agency at age 19 to the time
she famously overpaid for
Jackie Kennedy's pearls at
auction, then transformed her
"mistake" into tens of millions
in sales for the Franklin Mint.
Here for the first time, Resnick
reveals her systematic
approach to breaking through
marketplace clutter and
consumer cynicism, and
creating blockbuster brands
with true staying power.
Spent - Geoffrey Miller 2009
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Explores how evolutionary
psychology has begun to
identify the prehistoric origins
of human behavior and
discusses how those
discoveries have influenced the
way consumer spending is
viewed and controlled by
companies, retailers, and
marketers.
The Cyber Effect - Mary
Aiken 2016
"From one of the world's
leading experts in
cyberpsychology--a discipline
that combines psychology,
forensics, and technology-comes a groundbreaking
exploration of the impact of
technology on human behavior.
In the first book of its kind,
Mary Aiken applies her
expertise in cyber-behavioral
analysis to a range of subjects,
including criminal activity on
the Deep Web and Darknet;
deviant behavior; Internet
addictions; the impact of
technology on the developing
child; teenagers and the Web;
cyber-romance and cyberfriendships; cyberchondria; the
future of artificial intelligence;
and the positive effects on our
priceless-the-hidden-psychology-of-value

digital selves, such as online
altruism"-Florian's Gate - T. Davis Bunn
2013
A family epic blending mystery
and romance set in the
luxurious trappings of London
and the turbulent economies of
Eastern Europe.
Gaming the Vote - William
Poundstone 2009-02-17
Offers a critical assessment of
fundamental flaws in the
American electoral system,
looking at how a minor
"spoiler" candidate can affect
the election by taking enough
votes away from the most
popular candidate to tip the
election to another, and
proposes a simple but fair
solution designed to transform
the electoral system.
The Compass of Pleasure David J. Linden 2012-04-24
From the New York Times
bestselling author comes a
"hugely entertaining"
(NPR.org) look at vice and
virtue through cutting-edge
science As he did in his awardwinning book The Accidental
Mind, David J. Linden—highly
regarded neuroscientist,
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professor, and writer—weaves
empirical science with
entertaining anecdotes to
explain how the gamut of
behaviors that give us a buzz
actually operates. The Compass
of Pleasure makes clear why
drugs like nicotine and heroin
are addictive while LSD is not,
how fast food restaurants
ensure that diners will eat
more, why some people cannot
resist the appeal of a new
sexual encounter, and much
more. Provocative and
illuminating, this is a radically
new and thorough look at the
desires that define us.
The Value of Wrinkles - Isabel
Tom 2020-03-03
That Wasn't A White Hair, Was
It? We’re so afraid of aging
that we begin to devalue
ourselves and others with each
passing year. The phrase "30
years old" incites panic.
Seniors live in separate
communities and barely
interact with young people,
while middle-aged people
spend millions each year on
anti-aging products. But what if
we have it all wrong? Isabel
Tom grew up living with
priceless-the-hidden-psychology-of-value

grandparents and has spent
over a decade of her career
serving older adults. In The
Value of Wrinkles she: Teaches
you what the elderly offer us
that we cannot live without
Challenges our cultural beliefs
and practices that affect those
who are aging Gives you
practical insight on how to care
for those older than you
Rock Breaks Scissors - William
Poundstone 2014-06-03
A practical guide to
outguessing everything, from
multiple-choice tests to the
office football pool to the stock
market. People are predictable
even when they try not to be.
William Poundstone
demonstrates how to turn this
fact to personal advantage in
scores of everyday situations,
from playing the lottery to
buying a home. Rock Breaks
Scissors is mind-reading for
real life. Will the next tennis
serve go right or left? Will the
market go up or down? Most
people are poor at that kind of
predicting. We are hard-wired
to make bum bets on "trends"
and "winning streaks" that are
illusions. Yet ultimately we're
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all in the business of
anticipating the actions of
others. Poundstone reveals
how to overcome the errors
and improve the accuracy of
your own outguessing. Rock
Breaks Scissors is a hands-on
guide to turning life's odds in
your favor.
Toward Manhood - Larry
Pesavento 2016-04-20
What is an authentic purpose
of a man's life today? What
does manhood have to do with
purpose? How does a man
discern the call of purpose?
This is a book about the
psychospiritual path to a
meaningful, healthy and
fulfilling manhood. It is written
for any man who is starting to
question his life's purpose. It is
written for the man who, as he
is climbing the ladder of
success, is starting to realize
that the ladder is on the wrong
wall. Toward Manhood is about
the inevitable crisis of meaning
and life direction that most
men in modern culture will
ultimately face. This book is
based on psychological and
spiritual principles lost in the
modern Western world that
priceless-the-hidden-psychology-of-value

still endure after thousands of
years. Using archetypal
puberty initiation rituals that
have always led toward a
purposeful life Toward
Manhood translates this
indigenous practice into a
modern understanding of
healthy psychological and
spiritual maturity. The old and
the new come together in this
book to create a modern model
of manhood that is worthy of
the inner pain and struggle it
takes to brave the wilderness
of the soul's identity.
The Book of Secrets - Deepak
Chopra, M.D. 2004-09-28
"The Book of Secrets is the
finest and most profound of
Deepak Chopra’s books to date.
Want the answers to the
secrets of life? Let me
recommend that you start right
here." —Ken Wilber, author of
A Brief History of Everything
We all want to know how to
find a soul mate, what career
would be most fulfilling, how to
live a life with meaning, and
how to teach our children well.
We are looking for a personal
breakthrough, a turning point,
a revelation that brings with it
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new meaning. The Book of
Secrets—a crystalline
distillation of insights and
wisdom accumulated over the
lifetime of one of the great
spiritual thinkers of our
time—provides an exquisite
new tool for achieving just that.
Every life is a book of secrets,
ready to be opened. The secret
of perfect love is found there,
along with the secrets of
healing, compassion, faith, and
the most elusive one of all: who
we really are. We are still
mysteries to ourselves, despite
the proximity of these answers,
and what we most long to know
remains lodged deep inside.
Because answers to the
questions at the center of life
are counterintuitive, they are
often hidden from view,
sequestered from our everyday
gaze. In his ongoing quest to
elevate our experience,
bestselling author Deepak
Chopra has isolated fifteen
secrets that drive the narrative
of this inspiring book—and of
our lives. From "The World Is
in You" and "What You Seek,
You Already Are" to "Evil Is Not
Your Enemy" and "You Are
priceless-the-hidden-psychology-of-value

Truly Free When You Are Not a
Person," The Book of Secrets is
rich with insights. It is a
priceless treasure that can
transport us beyond change to
transformation, and from there
to a sacred place where we can
savor the nectar of
enlightenment.
"Gimme a Hug" - George
Kouri 2014-07-28
What do three-year-olds, teddy
bears, and great leaders have
in common? They all know the
value of lots of hugs. Sure, kids
and teddy bears are natural
huggers, but leaders,
managers, executives?
Obviously, in the workplace,
we are talking about
metaphorical hugs-the small,
everyday acts of recognition
that make employees feel
appreciated, validated, and
recognized for the efforts and
contributions they make for the
success of the business. Great
managers know that. They
know that these small acts of
recognition will help them to
realize their full potential and
the full potential of their
people. All of us are driven by a
strong need to be appreciated
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(or "hugged," if you will) rather
than rejected and hurt. The
power of helping others, of
acknowledging others, of
making them feel good, of
teaching and inspiring them,
the power of thanking them, of
simply being nice to them-of
being able to give them a
virtual "hug"-is immense. It's
far more rewarding than one
can imagine, far more
satisfying, and delivers far
more tangible and positive
results than people realize.
Think about it, being scolded,
put-down, or even bullied,
makes employees shut down,
check out, and disengage, with
disastrous consequences to the
success of the business.
Recognition, on the other hand,
is a powerful motivator. It's the
fuel that drives people to
higher levels of achievement,
engagement, and fulfillment.
Learning easy ways to
recognize and appreciate your
employees will enhance their
dedication, motivation,
accountability, and satisfaction
on the job and, therefore, will
be a potent driver to increase
your organization's
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productivity, minimize
mistakes, and improve bottomline results. "Gimme a Hug"
explains how the basic human
need for a "hug" manifests
itself in the workplace, the
various disguises it hides
behind, and how to manage
and deal with it to make
yourself and the people you
interact with better and more
fulfilled in many ways. Shows
how to become a better
manager and get better results
from your people, simply by
learning to express your
appreciation for them and for
what they do. Includes lots of
simple, proven tips and
techniques that you can apply
immediately to unlock the true
potential in your employees.
Features stories and examples,
sample dialogues, and practical
tools and exercises to help you
implement the "give a hug, get
a hug" philosophy into your
management style. Teaches
you how to recognize and
maximize everyday, on-the-job
"coaching moments," and how
to provide constructive
feedback to your employees.
"Gimme a Hug" proves and
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demonstrates that this "hug"
thing is not a "soft and mushy"
issue but rather a major
element and management
technique that will generate far
better bottom-line results and
create a real culture of success
"Gimme a Hug" reveals how
small, simple, everyday acts of
recognition can make a big
difference in your business,
and to the people who work
there."
Copy, Copy, Copy - Mark Earls
2015-05-26
THE #1 HACK FOR SMARTER
MARKETING We all want new
answers and new solutions for
the very real and pressing
challenges that our
organizations face. New things
to point to and talk about, new
ways of working and new ways
of thinking that might just be
better than the old ways. But
rather than this endless search
for a brilliant and novel
solution, why don't you just
copy something that’s worked
before? Mark Earls, leading
expert in marketing and
consumer behaviour, quashes
the stigma around copying, and
shows that it can help us to
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rethink how we go about
solving problems. By
understanding what other
people are doing and the
choices they make, we can
develop strategies to solve the
challenges that we face inside
and outside the organization.
Based on extensive research
and proven examples, Copy,
Copy, Copy provides over 50
strategies that you can use
right away to copy, borrow or
steal as the basis for better
ideas – faster. If it’s good
enough for Elvis, Newton,
Shakespeare, The British
Olympic Cycling Team and
Great Ormond Street Hospital,
isn’t it good enough for you?
‘This delightful book argues
convincingly that transferring
ideas usually produces greater
value than cooking them up
from scratch. And then shows
you how.’ — Rory Sutherland,
Vice Chairman, Ogilvy London
and the Spectator Magazine’s
Wikiman ‘Yet another
entertaining handbook from
the acclaimed Herdmeister for
anyone involved in marketing,
behavioural change and
understanding why we all make
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the choices we make. Earls
convincingly disrupts
convention about what is
innovation – though "praxis".
This is jammed with great case
studies and 52 actionable
strategies.’ — Stephen Maher,
Chairman, The Marketing
Society and CEO, MBA ‘Yet
again this leading British
business thinker has got us to
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see the world we inhabit today
in fresh and mind-altering
ways. A book which marries
theory and practice better than
the vast majority out there.
Most of all his message of
copying one’s way to greatness
is entertaining, counterintuitive and fun.’ — David
Abraham, CEO Channel 4 PLC
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